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Objectives of the Programme:
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To equip students with a comprehensive understanding of core business principles,
including management, finance, marketing, human resource management, and
operations.

To foster the ability to analyze business problems, develop strategic solutions, and
make informed decisions using critical thinking and analytical skills.

To provide hands-on experience through practical sessions, projects, internships, and
case studies to apply theoretical knowledge in real-world business scenarios.
Toimprovewrittenandverbalcommunicationskillsessentialforprofessionalbusinessenvir
onments, including report writing, presentations, and interpersonal communication.
Toinstillleadershipqualitiesandteamworkskills,preparingstudentstoleadandcollaborate
effectively in diverse business settings.

To incorporate modern technological tools and practices in business operations,
including computer applications, IT for business, and Al/ML for business.

To promote ethical business practices, corporate social responsibility, and
environmental awareness to ensure graduates act with integrity and social
responsibility.

To offer a range of elective courses to provide a broad perspective on business issues,
integrating knowledge from various disciplines like economics, law, and management.
Toequipstudentswiththeskillsandknowledgerequiredforsuccessfulcareersinmanageme

nt, entrepreneurship, finance, marketing, and other business-related areas.

Tolayastrongfoundationforthosewhowishtopursuehigherstudiesinbusinessandmanagem
ent.

To encourage a mind set of continuous earning and adaptability to stay current with
business trends, technological advancements, and evolving market conditions.

To nurture entrepreneurial thinking and skills, preparing students to identify
opportunities, develop business plans, and launch and manage their own ventures.
To foster critical thinking skills to identify ,analyze, and solve complex business
problems innovatively and efficiently.



Program Outcomes:
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Graduateswillhaveathoroughunderstandingoffundamentalbusinessprincip
les, including management, finance, marketing, and human resources.
Graduates will be able to analyze business problems, develop strategic
plans, and make data-driven decisions to address complex business
challenges.

Graduates will demonstrate the ability to apply theoretical knowledge to
practical situations through hands-on projects, internships, and real-world
case studies.
Graduateswillpossessstrongwrittenandverbalcommunicationskills,essentia
Iforbusiness reporting, presentations, and professional interactions.
Graduateswillexhibitleadershipqualitiesandtheabilitytoworkeffectivelyinte
ams,contributingto collaborative efforts and leading projects.

Graduates will be adept at using modern business technologies and
information systems, enhancing business operations and decision-making
processes.
Graduateswillunderstandandupholdethicalstandardsinbusinesspractices,d
emonstratinga commitment to corporate social responsibility and
environmental sustainability.

Graduates will integrate knowledge from various disciplines, providing a
holistic approach to solving business problems and making informed
decisions.

Graduateswillbewell-
preparedforprofessionalcareersinmanagement,finance,marketing,
entrepreneurship, and other business fields, equipped with the necessary
skills and knowledge.
Graduateswillhaveacommitmenttocontinuouslearningandprofessionaldev
elopment,staying current with industry trends, technological
advancements, and evolving market conditions.
Graduateswilldemonstrateentrepreneurialskills,includingtheabilitytoidenti
fyopportunities, develop business plans, and manage new ventures.
Graduates will possess strong critical thinking abilities, enabling them to
identify, analyze, and solve complex business problems with innovative
and effective solutions.
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